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Greensboro City Council to Explore Marketing and  
Economic Services in Downtown 

 
Greensboro, NC... Since 2005, the Greensboro City Council has approved annual contracts 
with Downtown Greensboro Incorporated (DGI) to provide economic development and 
marketing services for Downtown.  On Tuesday, February 19th, 2013, City Councilmember 
Nancy Vaughan introduced a motion instructing the City Manager to explore other options 
for delivering the services. After a short discussion, City Council unanimously approved the 
motion.  The City Council action on this non-agenda item was surprising.  
 
Susan Schwartz, immediate past chair of DGI, said, “as stewards of these public funds, the 
33-member DGI Board of Directors welcomes a review of our performance standards set by 
the City in the contracts.  DGI is committed to providing effective and efficient services that 
will meet the needs of the businesses, shops, offices and residents in Downtown,” she said. 
 
Annual reports over the last five years show significant growth in Downtown as a result of 
economic development and marketing services by DGI.  Among the highlights since 2007: 
 

• Over $260 million worth new investment;   
• A net gain of over 100 new businesses; 
• Growth in the tax value from $530.8 million in 2007 to $650 million in 2011.  This 

growth rate exceeds the City as a whole; 
• Assistance to136 prospects and entrepreneurs interested in Downtown businesses; 
• An award of $52,685 in façade grants to 14 recipients generating $243,689 in new 

investment; 
• Sustained and ongoing placements of newspaper, magazine, radio, television and 

on-line ads promoting Downtown; 
 
Marketing services provided last year included: 
 

• Distributed 30,000 shopping, dining and entertainment guides at State-run visitor 
centers, distribution points run by Greensboro Convention and Visitors Bureau and 
at Downtown businesses and attractions; 

• Revamped its web site and attracted 734,264 page views; 
• Upgraded social media presence that resulted in 962 new Facebook users along with 

468 new twitter followers;   
• Sponsored or co-sponsored 12 special events and festivals ranging from Fun Fourth, 

Run 4 the Greenway, 17 Days, the Downtown Living Tour, the Beach Music Series, 
the Blues Festival, the Mosaic Festival and others. 

 



The economic development funds and the marketing funds are covered by separate contracts between the 
City and DGI.  Accomplishments in meeting the contract terms are reported by DGI on a mid-year and 
annual basis.  In FY 10-11, City Council reduced funding for these by contracts by 35% as part of a 
citywide cost reduction.   
 
DGI provides other services beyond marketing and economic development.  Through its Clean and 
Green Program, crews removed over 152 tons of litter and trash from Downtown streets and 
sidewalks last fiscal year.  Crews also staff and manage Center City Park.  DGI volunteers and staff 
are active in visionary center city projects including the proposed Performing Arts Center, 
University District, and the Downtown Greenway.   
 
“DGI provides a broad array of specialized services to meet the needs of a wide range of 
constituents in the center city,” said Ms. Schwartz.  She added that decisions are based on careful 
examination with input from many business and property owners.  “I am concerned about the 
ability of City staff or a special interest group to adequately provide these services.  Since DGI’s 
inception in 1997, our board of small, medium and large business owners, property owners, 
workers, residents and City officials have done a good job of generating economic growth in our 
center city.  We need to continue this progress,” she said. 
 
DGI will continue to work with City Council and City staff to evaluate and address economic 
development and marketing services. 

 

About Downtown Greensboro Incorporated 

Downtown Greensboro Incorporated was established in 1997. Its core purpose is to lead the 
development of Downtown Greensboro as a prosperous and vibrant urban center, memorable and 
meaningful for those who choose to live, work, play and invest here.	  
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